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adding value to your business






	Resources

Books

Don’t Make Me Think: A Common Sense Approach to Web Usability

Steve Krug and Roger Black

Que

2000
E-Business for the Small Business

John Fisher

Kogan Page

2001

E-Business Technology Kit for Dummies

Kathleen Allen

John Wiley and Sons

2000

E-Commerce

Neil Denby

Teach Yourself

2001

E-Commerce for the Individual or Small Business Owner

Allan R. Kirk

Capital Letters Publishing

2000

E-Commerce for the Unfunded

Dawn Rivers Baker

2001

Global E-Commerce Strategies for Small Business

Edward Da Costa

MIT Press

2001

Going Solo in Your Own Small Business

John English

Allen and Unwin

2002

Online Success Tactics: 101 Ways to Build Your Small Business

Jeanette Cates

Twin Towers Press

2002
Permission Marketing: Turning Strangers into Friends and Friends into Customers

Seth Godin and Don Peppers

Simon and Schuster

1999
Small Business Solutions for E-Commerce

Brenda Kienan

Microsoft Press

2000

Successful E-Commerce: 10 Case Studies to Show Small Business How to Profit from Online Commerce

Marc Phillips

Bookman Press

1998

The E-Business Book: A Step by Step Guide to E-Commerce and Beyond

Dayle M. Smith

Bloomberg Press

2001

The Ultimate Game of Strategy: Establish Your Personal Niche in the World of E-Commerce

Peter Small

Financial Times Prentice Hall

2001

Webs of Innovation: The Networked Economy Demands New Ways to Innovate

Alexander Loudon and Roel Pieper

Prentice Hall

2001

Magazines

Business 2.0

www.business2.com
This monthly business magazine is driven by the Internet and other technologies; it discovers and reports on the smartest, most innovative business practices and the people behind them. It delivers useful insights and explains how to put them to work. The online version delivers daily editorial features and columns, in addition to resources that give readers the chance to communicate with others who have similar interests.

Business Week

www.businessweek.com
Business week is the number one read business publication in the world; it is available in both print and online versions and gives professionals insight, information and inspiration to make smarter decisions about business, finance and careers. The online version offers daily perspectives, unique insights, breaking news and in-depth analysis of the latest trends in the business world.

Darwin 

www.darwinmag.com
Darwin is focused on how technology is driving business change and opportunity. It provides accurate, accessible, no-nonsense insights to help business people pursue technology driven opportunities because the founder of the magazine believes corporate survival in the information age hinges on the ability to decipher, understand and harness constant advances in information technology. Charles Darwin, who conceived the theory of evolution, is a fitting symbol for the evolution now occurring in the business world.

Entrepreneur Magazine

www.entrepreneurmag.com
Entrepreneur is a magazine written for busy entrepreneurs who want practical, not theoretical information. It offers real-life solutions for entrepreneurs with growing companies and prides itself on giving readers concise, hands-on advice. Expert columnists cover the latest developments in technology, money, management and marketing, highlighting products, services and strategies to help readers run better businesses. The complimentary online version also provides tools to help business owners and partners succeed in today’s competitive marketplace. 

Fast Company

www.fastcompany.com
Fast company was founded in 1995 by two former Harvard Business Review editors who set to chronicle how changing companies create and compete, highlight new business practices and to showcase teams and individuals who are inventing the future and reinventing business. Fast company describes their readers as business innovators who are changing reinventing the future of business.

NetGuide

www.netguide.co.nz
NZ NetGuide is one of New Zealand’s fastest growing magazines for consumers, written in a way that is non-technical and easy to understand. It will help you make the best use of technology and assist you in finding what’s best on the Internet.
PC World

www.pcworld.co.nz
PC World is the only publication written to answer the product buying and planning needs of business users in today’s personal computing environment. A useful feature for small business people is PC World’s Top 20 tests, which evaluate the latest hardware, software, internet and networking products. Each issue also comes with a free CD, featuring the latest essential tools (and game demos)!
Red Herring

www.redherring.com
Red Herring Communications is an integrated media company connecting people, companies and industries whose ideas are engaging the world of business. The Red Herring Magazine provides in-depth analysis and reporting on the forces driving innovation – technology, entrepreneurialism and the financial markets.

Unlimited 
www.unlimited.co.nz
Unlimited is New Zealand’s foremost monthly business publication about managing in the new economy where innovation and knowledge are most important. Unlimited is a guide for business and life in the age of the internet, where change is fast and constant and being wired is essential.

Web Sites

Ministry of Economic Development

www.ecommerce.govt.nz
This site provides information on New Zealand government e-commerce initiatives; it contains archives of media releases, speeches and presentations from the Minister of Information Technology. The site is also the home page of the Electronic Commerce Action Team (ECAT) which is a self selecting group interested in e-commerce. The links to statistics and research on e-commerce should also prove useful to small business owners.

InfoTech Weekly

www.stuff.co.nz/stuff/0,,0a28,00.html
This is where you can find the headlines of NZ InfoTech, an information management publication which has been in the market for over 21 years. The publication is a good source of news and analyses for New Zealand companies who need timely and insightful information about how to manage information.

Aardvark

www.aardvark.co.nz
This Australasian site is a source of ‘new economy’ news and commentary. You can access an easy to use database of previous issues, as well as find out about the latest security and virus alerts.

NZOOM.COM 

http://nzoom.com
While nzoom.com is a one stop website, the most useful features for the small businesses will be ONE Business, which offers the latest business news including market reports, commentary and brokerage. The technology part of the site contains up-to-date detail of the latest news relating to technology and the Internet.
NZ E-Commerce

www.nzecommerce.co.nz
This site aims to provide the answers to all your e-commerce questions. You can access ‘how to’ information for business, case studies, the latest research and news about e-commerce events, broadband initiatives and government policy.
Bzone

http://bzone.co.nz/home/
Bzone’s primary focus is providing business advice, tips and tools on a wide array of topics from accounting to venture capital. Amongst the useful features of the site are the ability to ask an expert for, an online business book store and the opportunity to sign up for a free newsletter.

HomeBizBuzz

www.homebizbuzz.co.nz
HomeBizBuzz aims to provide information, resources and networking opportunities to home businesses in New Zealand to ensure they become more successful. The site contains a wide variety or articles on finance, marketing, legal, lifestyle, networking, resources, start-up, technology and specialist areas. There is a wide variety of product online and you can sign up for a free newsletter.
iStart
www.istart.co.nz
iStart is New Zealand’s e-business portal, established to facilitate the growth of the use of the Internet for business in New Zealand. iStart is a collaborative effort by the leading companies in industry and the government to ensure that New Zealand’s organisations have the informational resources relevant to e-commerce use in New Zealand scale businesses.  One of the most valuable tools on the site is the e-business research centre, which contains a wide array or articles on topics relevant to e-business. All articles are very readable and clearly presented. Some articles suggest further reading, while others identify leading New Zealand solution providers in the area.
NetInsites

www.netinsites.co.nz
NetInsites offer a variety of services that help make an organisation’s use of the Internet more effective. Amongst their competencies are Internet strategy services, website design, and usability. Their site has an archive of previous newsletters, which are free to receive, as well as hot tips for the technologically competent and not so competent.
Successful Internet Strategies

 HYPERLINK "http://www.successis.co.nz" 

www.successis.co.nz


Debbie Mayo-Smith, who is behind successful internet strategies, is one of the leading international authorities on email and Internet marketing. You can discover the services they offer as well as sign up for their useful newsletter: ‘Your Success’.
The Small Business Company
www.tsbc.co.nz
The Small Business Company is committed to helping small businesses survive and prosper. Amongst their wide database of articles is a complete section of information on how small businesses can better using e-commerce.
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